
OUTREACH & ENGAGEMENT COMMITTEE

MAY 16, 2024



Google Analytics
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Spikes in both users and sessions 
in January and April are 
consistent with the end of the 
contribution remittance grace 
periods for Q4 and Q1.

Average of 2.3 sessions per user



Google 
AdWords
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Facebook + 
LinkedIn 
Analytics 
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Facebook CTR Nov – April: 2.8%
LinkedIn CTR Nov – April: 0.96%
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Best performing 
organic 
Facebook posts 
by reach

Paid Leave Spotlight Launch
1,040 reached

Erin on WFSB
1,416 reached

Study on paid parental leave
1,368 reached



Best performing 
organic 
Facebook posts 
by post clicks

Women’s Day Event in March
477 clicks

David Sergi op-ed
57 clicks

100k benefit recipients
41 clicks



Tik Tok Analytics
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CTR spiked in 
February, March, 

April



Tik Tok Creative

Aniya UGC 
2.87% CTR (Feb – April)

Aly UGC 
3.4% CTR (Feb-April)



Did you catch 
Erin on Great 
Day?

• Segment focused on changes to the law (for victims of sexual 
violence, pathway for tribal nations to enter into an agreement with 
the Governor to participate)

• Also reiterated important points of the program (length, difference 
between CT Paid Leave and CT FMLA, how the benefit amount works) 

https://www.wfsb.com/video/2024/05/14/ct-paid-leave/
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